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KOJIEKIIA OJATY READY-TO-WEAR

I'epacumenxo O. 1., ®poiios 1. B., Tamkesuny K. J1., KosocHi-
yenko M. B. IIpunnunu ¢popMyBaHHsS ACOPTHMEHTY KOJIEKIIiii
onsary ready-to-wear. Y cTaTTi poaHai30BaHO Pi3Hi aCleKTH
npobaemn GopMyBaHHS aCOPTUMEHTY Oy, PO3IISIHYTO Pi3HO-
BUIM Koyekwii ready-to-wear. BUKopucToByour nopiBHAIbHUIT
Ta CTAaTHCTHYHWI aHali3, TOCII/KEHO aCOPTUMEHT KOJEKIIiH
Cy4YacHUX Iu3aiiHepiB Ta OpeHMAiB. YCTaHOBICHO MPOLEHTHI
CIIiBBiTHOLICHHS Pi3HUX BUJIB OJATY B KOIEKIisX ready-to-wear,
1 BU3HAYEHO, 1110 301/IbLICHHST aCOPTUMEHTY OJATY 3a0€31euyeThCst
BHTOTOBJICHHSIM OKPEMHX MOJIEIICH Y KIIBKOX eK3eMILISIPax i3 TKa-
HHH Pi3HOTO KOJIbOPY 1 hakTypH, KOMOIHALIEIO TPEIMETIB OISy B
pi3HUX 00Opa3ax, IpeICTaBICHHIM F'OTOBUX KOMILIEKTIB Yy pi3Hiit
KoJtipHiit rami. [l MATPUMKH aKTyaIbHOCTI OpeHaa HeoOXiTHO
BPaXOBYBaTH LMKJIIYHICTH MOIM, CBOEYACHO aJalTyBaTUCS [0
HOBHX BuUMoT fashion-iHxycTpii B LiIOMY i JO BUMOT CIIO)KUBAYiB
30kpeMa. Jluie BpaxyBaHHS BCIX (haKTOPiB 3a0€3IeTyBaTUME MOXK-
JIMBICTh BU3HAYCHHS ONTHMAJIbHOTO YHCIIa MOJICNICH Pi3HUX BUJIIB
Ofry. AJITOPUTM CTBOPEHHS KOJICKIIIH OJISTY M€ MeperisiiaTucs
3aJICKHO BiJ] CE30HY, HAIIPSIMIB MOJIM 1 OTPEO CIIOXKUBAYIB TOLLIO.
KuarouoBi c10Ba: KOIEKLis OAATY, aCOPTUMEHT KOJIEKIIii,
ready-to-wear, n1usaitnep, OpeH/.

TI'epacumenko E. JI., ®posos U. B., [Tamkesuny K. JI., Kosoc-
HuyeHko M. B. IIpuHuunsl ¢popMuUpoOBaHUS aCCOPTHMEHTA
KoJLIeKumii ogexkabl ready-to-wear. B cratbe npoaHanusuposa-
HbI Pa3IIMYHBIC CTICKTHI IIPOOIIEMbI (HOPMUPOBAHHUS ACCOPTHMEHTA
OJIEK/IBI, PACCMOTPEHBI PA3HOBH/IHOCTH KOJLIEKIHit ready-to-wear.
C HCIIONIBb30BaHUEM CPABHUTEIIBHOTO M CTATUCTUYECKOTO aHAIIM3a
HCCIIE/I0BAH ACCOPTHMEHT KOJUICKIINI COBPEMEHHBIX N3aifHEPOB
1 OpEeH/I0B. YCTaHOBIICHBI IIPOLIEHTHBIE COOTHOIICHUS PA3INYHBIX
BHUJIOB OJICXK/IBI B KOJUIEKIMsX ready-to-wear, ¥ OIpe/eneHo, 4To
YBEIIMYECHHE aCCOPTUMEHTA OJICK [l 00ECTICUHBACTCS H3TOTOBIIE-
HHEM OT/ICIIbHBIX MOJIEJICH B HECKOJIBKUX 9K3EMILISIPax U3 TKaHEH
pasHoro 1Bera u (HakTypbl, KOMOMHAIIUEH TIPEIMETOB OICK/IBI B
Ppa3HBIX 00pa3ax, IPe/ICTaBICHUEM F'OTOBBIX KOMILIEKTOB B PAa3HOM
BeToBOU ramme. [liIs mojaepKaHus akTyalbHOCTH OpeHsa He-
00XOANMO yYUTBIBATH IUKJINYHOCTH MOJIBI, CBOCBPEMEHHO a/1all-
THPOBATHCS K HOBBIM TpeboBauusiM fashion-nuaycrpun B eisom
1 K TpeOOBaHMSIM MOTpeOUTENEl B 4aCTHOCTH. Y4eT BCeX mepe-
YUCJICHHBIX (DAKTOPOB OOECHEUHT OIPE/eICHNE ONTHMAIIBHOTO
YHCITa MOZEIICH PA3IMYHbIX BH/IOB OICXK/Ibl. AJITOPHTM CO3TaHUS
KOJUICKIM#T JOJKEH [epecMaTPHUBAThCs B 3aBUCHMOCTH OT CE30Ha,
HaIpaBJIeHUil MOJbI, MOTPeOHOCTEl oTpeduTenel u T. .
KirroueBble ¢/10Ba: KOJUICKIHUS OICK/Ibl, ACCOPTUMEHT KOJUICKIHA,
ready-to-wear, ausaiiHep, OpeH.

Gerasymenko O., Frolov 1., Pashkevich K., Kolosnichenko M.
The principles of formation of ready-to-wear clothing collec-
tions.

Background. Fashion industry is characterized by a short lifecycle
of the products, by an unstable and unpredictable demand and by
a huge variety of products. The development of the informational
technologies enables the consumer to track the latest trends in the
world of fashion and to choose the best models among the proposed
ones. That’s why the time, needed for designing the collection of
the clothes from conception to realization of the finished products,
becomes shorter during the recent years. The stage of the forma-
tion of the assortment range of clothes becomes more and more
important during the formation of the ready-to-wear collections,
since it defines the dominant groups of products and their propor-
tion in the overall structure of the models that will be presented.
Our analysis of a number of researches leads to the conclusions
that nowadays various aspects of the problem of the products as-
sortment formation are being studied. Despite the large number of
the materials, devoted to this question, most of them are focused
on the general analysis of the process of the products assortment
planning or simply the products assortment planning for the retail
industry is being studied.

Objectives. This article is aimed to the study of the main aspects
of the formation of the rational assortment of clothes. In order to
solve the problem, it is needed to: identify certain dependencies
in the ratio of the types of clothes in the ready-to-wear collections
of the modern designers and brands; detect the optimal percentage
ratio for the different types of clothes in order to form the rational
assortment matrices; determine the techniques, aimed at diver-
sification of the model compositions of the clothing collections.
Methods. In order to study the assortment of the ready-to-wear
clothing collections, comparative and statistical analyses were
used.

Results. It is determined that manufacturers use different strategies
during the formation of the assortment ranges of clothes. Successful
brands create special experimental laboratories for these purposes
and attract sales specialists to analyze the relevance of the separate
models in their collections. Young designers sometimes “borrow”
the schemes of assortment formation from the collections of the
more developed brands. The process of designing the assortment of
clothes includes the analysis of the products from the previous col-
lections in order to create new models or improve the existing ones.
As a way to identify a certain dependencies in the assortment of
the collections of the modern designers and to form the principles
of its formation, the assortment of the ready-to-wear Spring/
Summer 2016 — 2018 collections of the different designers was
analyzed. As a result of the analysis, the following dominant groups
of the products were identified: dresses — 27 %, blouses — 16 %,
trousers — 14 %, jackets — 5 %. 6 — 8 % from total assortment are
skirts, coats and jackets (each). Other groups of products are less
than 3 %. However, not all brands have such apportion of the types
of clothes in their collections.

The ratio of the products may vary from season to season and may
remain stable under the influence of the brand marketing policy.
For example, designer Giles Deacon apportions the assortment in
his collections in the following way: 70 % — dresses, 10 % — coats,
10 % — skirts and 10 % — blouses. The assortment of the Markus
Lupfer’s collections consists of coats, jackets, trousers, dresses,
tops and skirts. However, the number of dresses is usually from
8 to 10 depending on the season. Brand FROLOV has the follow-
ing apportion in designing of the assortment of collections — 1:2,
which means that for the one unit of the waist clothes two units
of the shoulder clothes of the dress-blouse assortment are being
developed.

The diversification of the composition of the ready-to-wear col-
lections is achieved in different ways. The whole assortment of
clothing can be created on the basis of several basic forms (Stella
McCartney). Variations in the images of designers Rick Owens and
Dries Van Noten are achieved through the use of the models with
one constructive basis, complemented by variable combinations
of secondary garments. It has been found that the actual number
of the designed models of clothes in the collections of the designer
Rick Owens is a fourth part of the all clothing, presented on the
podium, and only an eighth part of the products — in a single
version of color and texture. Dries Van Noten creates about a
one third of all models of clothes in several copies of different
fabrics. Separate items of clothes in his collections are repeated
6 — 7 times in different images in combination with other models,
thus form different sets of clothes. Brand Balenciaga, for example,
has presented ready-to-wear sets of clothes in different colors.
Conclusions. The presented article defines the principles of de-
signing and strategies of formation of the rational assortment of
ready-to-wear collections. The most optimal organization of the
structure of the collection is its division into the internal capsules
that enables to expand the assortment of clothes.

As a result of the study of the assortment ranges in the women’s
ready-to-wear collections, it is determined that the ratio of the
clothes types is not constant for different brands and depends on
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many factors. The variety of the products is provided by the pre-
sentation of the constructive models in several variants of colors
and textures, depending on the total number of clothes and fashion
trends. It is determined that today there is no single algorithm for
the formation of the rational assortment of the clothes collections.
In order to maintain the relevance of the brand, it is necessary to
take into account the periodicity of fashion, to adapt in time to
the new requirements of the fashion industry in general and to the
consumers’ requirements in particular. Only taking into account
of all factors will provide an opportunity to determine the optimal
number of models of different types of clothes in ready-to-wear
collections. The algorithm of creation of the clothing collections
should be reviewed depending on the season, fashion trends and
consumers’ needs.

Key words: collection of clothes, assortment of collections,
ready-to-wear, designer, brand.

IocTanoBka npodaemu. OemrH-iHAYCTpPis Xa-
PaKTepU3y€eTHCSI KOPOTKUM KUTTEBUM LIUKIJIOM IIPO-
JIYKTy, HECTaOUIbHUM 1 Herlepe10adyBaHUM ITOITUTOM,
BEJIMYE3HOIO PI3HOMAHITHICTIO IPOAYKITii. Po3BHTOK
iH(hOpPMALIHHUX TEXHOJOTIH 1a€ MOXJIMBICTD CITO-
JKMBAUCBI BIJICITITKOBYBAaTH OCTaHHI TCHICHIIIT y CBITi
MOJIH i BUOMpATH HaKpaIli BHPOOH CepesI 3armporio-
HoBaHUX. Yac Ha AW3alH-TIPOEKTYBAHHS KOJEKITiH
OZATY BiJ] KOHIIETIIT 10 peastizariii roTOBUX BUPOOiB
OCTaHHIMH POKaMH CTPIMKO CKopouyeThcsi. Etam
(bopMyBaHHS ACOPTUMEHTY OZATY Ha0yBa€ BaXKJIMBO-
TO 3HAUCHHS IIPH CTBOPEHHI KoJieK1ii ready-to-wear,
OCKITbKH BU3HAYAE JOMIHYIOUI TPyIH BUPOOiB Ta ixX
KUTBbKICHE CIIBBiTHOIIEHHS B 3aralibHil CTPYKTYpi
MoOJIeJIed KOJIEeKIIiT.

3B’S130K i3 HAYKOBMMM YU HNPAKTHYHUMH
3aBJaHHAMHU. Y CTaTTi PO3MISHYTO MUTAHHS, IO
3HAXO/IMTHCS B MEKaX HAyKOBHX JIOCIIJDKEHb B1JIIO-
BiJTHO JI0 HANPsIMY HAYKOBO-TOCTiHOT poooT Kui-
CHKOTO HAaIlIOHAIBHOTO YHIBEPCUTETY TEXHOJIOT1H Ta
muzaitny (KHYT/) «H/u 9 Kynberyponorisi, ecteTrka,
KOHCTPYKTHBHO-(QYHKITIOHAJIbHA TTpoOIeMaTnKa
NU3aiiHy Y KOHTEKCTi €THOKYJIbTYPH, €KOJOTii Ta
CHCTEM JKUTT€3a0€31ICUESHHS JIIOUHI) Ta HAIPIMY
HAyKOBOI TisSUTBHOCTI Kaeapu eproHOMIKHU i Mpo-
extyBanns omsary KHYTI] «H/u 9-3/16 Meroau i
3ac00M Cy4acHOTO MPOEKTYBaHHs 00’ €KTIB AU3aHY,
10 BU3HAYAOTH X €CTETUYHI, COI[IalbHO-KYIIBTYPHI,
eproHoMivHi, (YHKI[IOHAIbHO-CKCIUTyaTaliiHI Ta
€KOJIOT1YHI XapaKTEePUCTUKI.

AKTyaJbHiCTh AocTimKeHHA. OCKIUTBKH PO3-
poOKa KOJEKIIH OmsTy 3A1HCHIOETHCS Ha JIBa-TPH
CE30HH BIIEpE/l, CJIiJ BI3HAUYUTHU CyTTEBY POJIb €TAITY
JM3aifH-TIPOCKTYBaHHS Y CTBOPEHHI OMTHMAaJIbHOT
ACOPTUMEHTHO1 CTPYKTYpH. Y 3B’s3KY 3 IIUM TIEpeT
(emH-1HAYCTPI€I0 MOCTAE MUTAHHS CBOEYACHOTO
pearyBaHHS Ha MIBAIKY 3MiHy MOIHUX TEHICHITIH i
paIlioOHaTLHOTO MJIAHYBAaHHS aCOPTUMEHTY KOJEKITIH
ready-to-wear.

Bimomo, mo oxsar ready-to-wear (abo
pret-a-porter) — 1e MOJeNi OAsTY, sSKi Po3po0IIs-
FOTHCS SIK BIIOMUMH OyIWHKAMH MOJI, TaK 1 MCHIII
BiTOMUMH TU3aifHEpaMu 1 OpeHIaMu 3 ypaxyBaHHIM
MOJHMX TEHICHIIIH, aje aJarToBaHl I MacOBOI'O
BUPOOHUITBA 1 PEali3ylOThCsl SIK Y MOHO- TaK i B
MyJIBTHOpEeH0BUX MarasuHax. Omsr ready-to-wear
pO3paxoBaHUil Ha OB MACOBOTO CIIOYKMBAYa 1 BH-
TOTOBJISIETHCS B CTaHIAPTHIH JIiHIHII po3MipiB. Y TOM
gac, sIK opora JiHis haute couture maTpumMye perry-
tarfiro BynuHaky Mo, ntiHist ready-to-wear IpHHOCHTH

oMy OCHOBHHI MOXif. JOCIiKCHHS TPUHIUIIIB
(hopMyBaHHS aCOPTUMEHTY OJISTY, IO BiJIIOBIJAE
HarpsiMy MOJIH, Cy4aCHUM TEHJICHIIISIM y MaTepianax
1 037007IeHHI BUPOOIB Ta BUMOTaM CIIOKUBAYIB i BH-
POOHUIITBA, € aKTyalIbHOIO MPOOIEMOIO.

AHaJii3 0CTaHHIX J0CJiIKeHb i myOikamii.
IIpoBenenuit anamiz HU3KU POOIT 13 TPOOIEMATHKH
JIOCIIKEHHS 1T0Ka3aB, 1[0 ChOTOIHI JIOCIHIIHKEHO
pi3HI acriekTH 1npodnemMu GOpMyBaHHS aCOPTUMEH-
Ty TOBapiB Pi3HOTO aCOPTHMEHTY 1 MpHU3HAYCHHS.
Bpenu, kommaii, mianpueMcTBa pizHOT OTYKHOCTI,
JU3allHepH NpPH JNU3aiH-IIPOCKTYBaHHI KOJIEKIIiH
OIIATY CTaBIIATH Iepe] co0Ooro pi3Hi Iiii, OXHAK
MPOLIEC CTPYKTYPYBAHHS aCOPTUMEHTY KOJIEKIIii 3a-
BK/IM 3JIMIIAETHCS BAKIMBUM 1 TOTpedy€e 3HAYHUX
JOCITIPKEHB Ta TIOIIYKiB ONTHUMAalbHUX BapiaHTiB,
1110 33/I0BOJIbHSITUMYTh ITOTEHIIIHOTO CIIOYXKHMBaYa.

Apropu L. Barnes ta G. Lea-Greenwood [8]
BIIMIYarOTh 3pIiCT 3aIiKaBICHOCTI CIIOXUBAYiB y
MOJIi, IIIBUIKE CIIPUIHSATTS MOIHUX TCHICHIIIHN 1, SIK
HACIIIJIOK, 3MEHIIEHHSI TPUBAJIOCT] XKUTTEBOTO LIUKITY
omsry. BaxknuBicTs mpoliecy IuiaHyBaHHS aCOPTH-
MEHTY OmnucyeThest B podoti L. J. Fox [9].

A. Sen [10] 3a3Hauae, 1110 NpOIIEC NTPOEKTYBaH-
HS OZIATY 3a3BHYAl MOUYMHAETHCS 32 JIECSATh MICSIIB
JIO TI0YATKy CE30HY, KOJI TOBAPH MOMEPETHBOTO Ce30-
Hy Bce 11e nponatoteesi. bpennu fast fashion, Taki sik
ZaraiH & M, ckopoTwiu el TepMiH y cepeIHbOMY
JI0 YOTHPHOX MICSIIIB.

Agropamu Z. Liao, S. Y. S. Leung, W. Du,
Z. Guo [11] Bu3HaYEHO, IO TNIAHYBAHHS aCOPTH-
MEHTY MOJIHHUX TOBapiB MOTpeOye OIIHKH TOTped
CIIO’KMBA4iB Ta BU3HAYEHHS CTPATETI] aCOPTUMEHTY,
TOOTO KITBKOCTI PI3HUX KaTeropii TOBapiB. Y CBOIX
poboTax 11l aBTOPHU 30CEPEHKYIOTHCS Ha IpodiIeMax
(hopMyBaHHS aCOPTHUMEHTY OAATY B rairy3i po3upio-
HOI TOPTIBIi.

[MpuHIunm GopMyBaHHs ACOPTUMEHTY TOBapiB
posmsiHyTo B podoti T. XKnanoroi [1], ne aBTopoM
JOCIIDKEHO MIIAXW HOro onTuMmisarii i BU3HAYEHO
MPUHIMIH, SKUX HEOOXIJHO JNOTPUMYBATHCS MIPU
PO3pOOLI ACOPTUMEHTHO] CTparerii.

ABTopu cTarTi «OcobIMBOCTI pO3poOKH
Opensy B yMoBax cydyacHoi ykpaincekoi fashion-
iHLyCTpii» [S], aHasi3yr0un CydyacHUH CTaH PO3BUTKY
ykpaircbkoi fashion-inmycTpii, 3a3Ha4aroTh, O il
3aTpeOyBaHICTh 3POCTAE JAOCUTH MOMIPHUMH TEM-
naMu, TOMy JUIsl YKpaiHU aKkTyaJIbHOIO € aJlanTariis
CBITOBOTO JTOCBi/Ty, HAOYTOTO Y MPOIECi CTBOPECHHS
1 PO3BHUTKY 3aKOPJOHHUX OpEH/IiB.

Bimomo, mo ykpaiHChKi au3aiiHEepH, sKi aK-
THUBHO PO3BHBAIOTH HE JIMIIE CBOIO TBOPUY, a i Mpu-
OyTKOBY JSUTBHICTB, HE OOSITHCS 3aIIO3MYUTH B
MapKEeTHHIOBI X011 Ta ITPOBAUTH OPEHIUHIOBY [i-
SITBHICTB, CXOXKY 200 TaKy camy, sIK y TOTO YH iHIIIOTO
cBiTOBOTO OpeHy [4].

HesBakaroun Ha BEJIMKY KiJIBKICTH pOOIT,
MIPUCBAYCHUX TAHOMY ITHTAHHIO, OUTBIIICTE i3 HUX
30cepe/keHa Ha 3aralbHOMY aHajli3i mporecy Iia-
HYBaHHSI aCOPTHMEHTY TOBapiB ab0 JOCIiKEHHI
IUTAaHYBAaHHSI aCOPTHMEHTY OISTY IS pO3ApiOHOT
toprim. HemocTarHb0o BHBUCHI OCHOBHI aCIEKTH
(hopMyBaHHS PaIliOHAIEHOTO ACOPTUMEHTY KOJICKIIIH
ready-to-wear. J{71s1 BUpimeHHS i€l mpobaemMu HeoO-
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X1HO BUSIBUTH IIEBHI 3aJIEKHOCTI B CITIBBIJHOIIEHH]
BU/IiB BUPOOIB y KOJIEKIIISIX Cy4YaCHUX JN3aiHEPIB.

Meta pocaimxenns. JlocnianTi acOPTUMEHT
KoJNeKIil ready-to-wear cydacHHX OU3aifHEpiB Ta
OpCHIIB 13 METOIO BCTAHOBJICHHS ONMTHMAIbHUX
CIIBBIIHOIIEHB PI3HUX BUJIIB OJTY TS (POPMYBaHHS
panioHaJIbHUX ACOPTUMEHTHUX MaTPHIIb.

Bukiiag ocCHOBHOro marepiaJjy J0c/iaKeH-
Hs1. CyyacHa IHIYCTpisl MOJH ITPOIIOHYE BEINYE3HY
KIUJTBKICTB TOBapiB, pi3HOMaHITHIX 32 CBOIMH BJIaCTH-
BOCTSIMH, ()OPMOIO Ta KOHCTPYKTUBHHM PIILICHHSIM.
BaxxnmuBuM KOMIOHEHTOM YyCHiXy BHPOOHHKA €
30aTaHCOBaHUI aCOPTUMEHT, BIaJTi KOHCTPYKTOPCHKI
piLlIeHHS Ta OpUTiHAIBHUH T3aiiH BupoOiB. HeBnane
TUTAaHYBaHHS aCOPTUMEHTY, SIK ITPABUIIO, IPU3BOAUTH
JI0 HaJIMIpHOI KiTBKOCTI HENOIMYISIPHUX BUPOOIB Ta
BTpaTy MO>KJIMBOCTEH MPOJAXKY, CHPUUMHEHOI HEJI0-
JIKOM aKTyaJdbHUX Mojeneit [11].

VY pesynbraTi aHamily pisHOMaHITHUX iH(pOp-
MaIiiHUX JHKepel1, 30KpeMa MoKa3iB Mo, OPIiHHIX
CaliTiB 1u3aiiHepiB Ta OPEHIB OJSTY, BU3HAYEHO, 1110
KUTBKICTB KOJIEKITiH, SIKi pO3pOOIISIOTHCS TPOTITOM
POKY, 3aJIe)KUTh BiJ| crienudiku podoTu au3aiiHe-
pa. lle Mmoxxe Oyt po3poOKa KOJEKIliH BUKIIOUHO
JUTA BIIACHOTO OpeHIy abo cmiBmparld 3 OpeHmaMu
Mac-MapkeTy. Y 3arajlbHOMY BHIJIKY 11€ YOTUPH KO-
nekuii Ha pik: BecHa—1iTO (SS) Ta ocinp—3uma (FW),
Mixkce3onHi pre-fall Ta cruise. BinmpmicTs qu3aiiHepiB
JIOZIATKOBO PO3POOIISIFOTh TEMATHYHI KOJCKIIiT, MPH-
cBsiueHi HoBomy poky, qHIo cBsitoro Banentuna ta
IHIITAM TTOIISIM.

XapakTepHOt0 0COOIMBICTIO (HOPMYBaHHS
ACOPTHMEHTY KOJIEKIiH € IIMKIIYHICTh 1 Oe3nepeps-
HicTh mporecy [6]. besmepepBHicTs 00yMOBICHa
MOCTIHHOIO 3MIHOIO CE30HIB, HAPSIMIB Ta TCHACHIIIH
MOJH 1, HANTOJOBHIIIE, — 3MIHOIO CMAakiB CIIO-
JKuBadiB. BinOyBaeThcs 1€ MmiJ] BILTHBOM PO3BUTKY
KYyJIBTYpH CIIOKMBaHHS 1 HOBUX TeHAeHIiH. [{nkmiy-
HICTH OOYMOBIJIOETHCS TIOCTIHHUM MapKeTHHTOBUM
aHaJi30M Ta MOHITOPHHTOM HAIpPSIMiB MOZIM, IO
MarOTh TeHICHIIIFO TOBTOPIOBATHUCS 110 CITipali, a Ta-
KO PO3POOKOI0 HOBUX MOJIEJICH JIJIs BiIOBITHOCTI
ICHYIOYOTO Ta BUHUKAIOUOTO ITOITUTY.

BupoOGHUKH TOTPUMYIOTBCS PI3HUX CTpaTeriit
npu GopMyBaHHI acopTHUMEHTy. BuszHaueno, mo
YCIIITHI Ta BiIOMi OpEHAN CTBOPIOIOTH LIS IIHOTO
creniajbHl eKCIepUMEHTalbHI Jaboparopii Ta
3aJIydaloTh CHEIaliCTiB 3 MPOAaXy s aHalizy
AKTYaJIBHOCTI OKPEMHX MOJENICH y KOJEeKI[isX.
Mostoai au3aiiHepu Ta OpeHAN 1HOMAI 3aM03U4YYIOTh
cxeMH (DOPMYBaHHS aCOPTUMEHTY B KOJICKIIISIX O1TbIII
po3BuHYTHUX OpeHAiB. ChOTOMHI HE iCHY€E YiTKOTO
QJITOPUTMY TPOCKTYBAHHSI ACOPTUMEHTY KOJIEKIIil
OJISITy. AHAJII3 TOTEHIIMHUX CIIOKUBAYIB 1 TCHICHITIH
MOJIY € OCHOBOIO JUIsl ()OPMYBAHHS KOHLICTIIIIT KOJICK-
il 1 po3poOKM acopTUMEHTHUX Marpuilb. [Iporec
JIM3aiH-TIPOEKTYBAaHHS MICTUTH aHaii3 BUPOOIB i3
MIOTIEPEAHIX KOJICKIIH 3 METOI0 CTBOPEHHS HOBHX
Moyieneit abo BIOCKOHAJICHHS! ICHYIOUHX.

CriBBiTHOIIEHHS! aCOPTUMEHTHUX DSIAIB Y
KOJICKIIISIX OJATY 3aJCKHUTH BiJ Oaratbox (axro-
piB, 30KpeMa Bia KOHIEMIil OpeHaa, Horo minei
Ta NMO3WLIOHYBaHHS y (emH-iHaycTpii. AHami3
KUTBKICHOTO CKJIaTy KOJICKIIH ONATY IOKa3as, II0

IUTSL TIpEeIICTaBICHHS Ha mokasi 40 oOpasiB, KOXKeH i3
SIKAX CKIIQIAETHCS 3 JIBOX-TPhOX MOJIEJIeil, 3aranpHa
KiJIBKICTh BHPOOIB 3a3BHYail CTAHOBHTHME Oijblle
cTa OmuHUIG. Po3pobka Takoi KiTBKOCTI Mojenei
moTpedye 3HAUHKUX 1HTEIEKTyalbHUX 1 MaTepialbHUX
pecypciB. OnHaK MOXXHa BH3HAUUTH ITI€BHI cTpaTe-
Ti9HI XOIH, SKi BUKOPHUCTOBYIOTh TU3aWHEPH IS
YpI3HOMaHITHEHHsI KOJIEKIii 1 onTHMi3allii BUTpar.

Y po6ori I. Kopsirina [2] Bu3Hau€HO, 10 TOIIH-
PEHHS Cy9aCHUX METO[IB OpTraHi3allii Mpoiaxxy osary
TIPUBEJIO JIO MTOSIBU CTICLU(DIYHUX BUMOT HE JIUIIIE J10
OKPEMUX MOJICNICH, a i IO KOJICKIIiN OJIATY B I[LIOMY.
YcTaHOBIICHO 3arajibHi BUMOTH, 110 BUCYBAIOTHCS /10
KOJICKIIIH SIK JIO LIUTICHUX CTPYKTYP, PH POpMyBaHHI
acopTUMEHTy Mara3uHiB. Ha 0cHOBI aHaii3y aBTopoM
3po0JIEHO BHCHOBOK TIPO T€, II0 HAHOLIBII ITOBHO
KOMIIJIEKC BUMOT MOJKe OyTH peaizoBaHHi PH MPo-
EKTyBaHHI 0araToacOpTUMEHTHHUX KOJIEKIIIH OfIsTy 3a
MIPUHIATIOM Karcyau. KommosunmiiiHi BIacTHBOCTI
TaKUX KOJICKIIIT J03BOJISAIOTE KOMOIHYBAaTH MOJCII
OJSITY PI3HUX BUIIB OJMH 13 OJHHUM, YTBOPIOIOYH
LUTICHI KOMITO3UITIHI PillICHHS.

HeoOxiaHiCTh po3po0OKH MOjECH Omiry He
SIK OMHUYHUX BHPOOIB, a SIK YACTHHU KaIlCyJIbHOTO
rapaepoOy BiIMidaroTh aBTOpHU cTaTTi «KoHIMemnis
B/IOCKOHAJICHHSI aCOPTUMEHTHOI MOJITHKU TiINpH-
€MCTB 13 BUPOOHUIITBA OSTY HA OCHOBI NPHHIUITY
KacTomizarii» [6]. Takuii miaxix 103BOISIE BHKOPHIC-
TOBYBATH KOYKEH BUPIO y PI3HUX IMOEIHAHHSIX 13 IHIIH-
MM eJIeMEeHTaMH Karcyau. KepyBaHHS aCOPTHMEHTOM
OJISITY TAKOXK BUKOHY€ETHCS 32 JOTIOMOTOIO KarCylly,
1[0 3HAYHO MOJIETHIYE 1IeH Mpoliec.

Bimomi nuzaiiHepu Ta OpeHIU MOIUISIIOTH
KOJICKIIil Ha KiJbKa OJOKiB 200 Tpym 3aJeKHO Bix
CEerMEHTYBaHHS CIIOXKHMBAYIB 33 YIMOJA00AHHSIMH.
Y KOXXHOMY CErMEHTI BiJOyBa€ThCs PO3IIO/ILI 32 KaIl-
cynamu. Onar y Karcynax 00’ e JHy€eThes 3a 1/1e€r0 abo
3a MPUHIIMIIOM KOMITOHYBaHHsI MOJIeJIel MK CO00¥0.

AHaIi3yloun acOpTHUMEHT MoOJeNel OoJsry,
MOYKHA BHOKPEMHUTH 0a30By Ipymy, o Qirypye y
KO)KHOTO OpeHTy. 3a3BH4aii 0CHOBY 0a30BOTO JKiHO-
YOT0 aCOPTHMEHTY CKJIAJaloTh ONTy3Ka, CyKHS, JKa-
KeT, CIIiTHUILIS, IITAHH, aJIe, BPAaXOBYIOUH PO3MAiTTS
omsiry Ta crienndiky okpeMux OpeHiB, 10 0a30B01
Karcylnu MOXKYTb OyTH BKJIIO4YeHi JKHHCH. OKpeMy
TPYITy CKIIaIal0Th TPUKOTAKHI BUPOOH, sIKi 6araTtbma
OpeH1aMu MPOTOHYIOTHCS Y BEJIHMKIN KIIBKOCTI.

bazoBi npenmeTn ofsry CKIagaroTh OJIM3BKO
50-60 % Bizx acCOPTIMEHTY KOJICKIIH, i IX HasIBHICTh
JIOMIHY€ MPOTATOM KOKHOTO ce30Hy [3]. HaBkoio
HUX (POPMYIOTHCS OCHOBHI KOMILJIEKTH Ta aHCaMOui
KoJeKIii. Po3MaiTTs mocsAraeThcs Bapiamiero TaKux
MoOjIeNIcH y KIIBKOX CTHJILOBUX Hampsimax. Llei
npuiioM JormoMarae 30UTbIINTH KUTBKICTh BUPOOIB,
CKOPOYYIOUH 4ac Ha JU3aiH-NPOCKTYBaHHS, Ta 3a-
JIOBOJIBHUTH MaKCHMaJIbHY KUJIbKICTh CITOKHBAYiB.
OpHak 3HaYHUH BiJICOTOK 0a30BMX MOjIeNel Xxapak-
TEPHUH /TS KOJIEKIIH, SIKi BXKe TIOCTYTTHIIN Y TIPOJIaK.
V konekiiisix ready-to-wear, o mpeIcTaBIsIFOTHCS Ha
THDKHSIX MOJIH, KUTBKICTh 0a30BHX MOJIeIel MEHIIa.

Jlist Toro mo0 BHSIBUTH TIEBHI 3QJICKHOCTI B
ACOPTUMEHTI KOJEKI[IH CydyacHUX Au3aiHepiB Ta
chopMyBaTH MPUHIKIK HOTo MOOYI0BH, IPOAHATi-
30BaHO ACOPTHMEHT KOJIeKIIi# ready-to-wear ce30HIB



Spring/Summer 2016-2018 pokis. /o Bubipku
yBi#inum HactynHi Openau: Max Mara, Salvatore
Ferragamo, Alexander McQueen, Givenchy, Hermes,
Valentino, Moncler Gamme Rouge, Miu Miu Ta iami.
AHasti3 103BOJIMB BHOKPEMUTH JOMIHYIOU1 IPYIIH BU-
po0iB cepes aCOPTUMEHTY KOJIEKIiH Spring/Summer
ready-to-wear. Haif0inpImmii BiCOTOK CKIIQAAIOTh:
cykHi — 27%, ony3ku — 16%, mranun — 14%,
xaketd — 5%. [To 6—8% BiJ yCbOTO aCOPTUMEHTY
CKJIa[af0Th CITiTHUII, MMaJbTO Ta KypTKH. [HIII rpy-
1 BUpOOIB cTaHOBIsATh MeHine 3%. OnHak He Bci
OpeHIN AOTPUMYIOTHCS TAKOTO CHiBBiJIHOIICHHS
Mopeneil y koiekmisx. s neskux OpeH/iB IeBHUN
ACOPTHUMCHT CTa€ HEBiI’EMHOIO YaCTHHOIO 00pasy, a
1HOJII 11 OCHOBHHMM BHJIOM OJISITY, 110 BHITYCKA€THCS:
s Dior Ta Elie Saab ne cykai, ast Chanel — TBino-
BHI KOCTIOM, 1151 Giorgio Armani — JPKAHCH TOIIIO.

[TponieHTHE CHIBBIHOMIEHHS BUPOOIB MOXeE
3MIHIOBaTHCS Bifl CE30HY /IO CE30HY, a MOXKE 3aJIH-
LIaTHCS CTAJMM MiJi BIIABOM MapKETHHIOBOI TO-
nituku Openny. Hanpuknan nu3zaitaep Giles Deacon
HACTYITHHM YHHOM PO3MOALISE CBIl aCOPTUMEHT Y
kosekiisnx: 70% — cykni, 10% — mansra, 10% —
crigauni ta 10% — Oy3Ku. ACOPTUMEHT KOJIEKITii
Markus Lupfer ckiagaroTs mamsra, )KakeTu, OproKH,
CykHi, Tonu Ta crigHuii. OfHaK KUTBKICTh CYKOHb
3a3BHMYail CTAaHOBUTH 8—10 ONMHULL 3aJIEKHO Bif
cesony. bpernn Frolov [7] mpu mpoekTyBaHHI acop-
TUMEHTY KOJICKIIIH JIOTPUMYETHCS CITIBBIHOIICHHS
1:2 — Ha OAMHMIIIO MOSICHOTO OJISITY PO3POOIISETHCS
JIBi OJIMHUIII IJICIOBOTO OAATY TUIATTSHO-OIy3KOBOTO
ACOPTHMEHTY.

Ha mpuknani 6penny Stella McCartney mpo-
aHaII30BaHO, 110 KOJICKIIisS CTBOPIOETHCS HA OCHOBI
YOTHPHOX-IT’SITH OCHOBHHX 0a30BUX (HhOpPM, asie MojIe-
JIi BATOTOBJISIIOTHCS 3 PI3HUX TKaHUH. Bapiariii B 00-
pazax xonekiit nu3aitaepa Rick Owens gocsrarotses
3a JIOMOMOI'0K0 BHKOPHCTAHHS MOJCJICH Ha OIHIN
KOHCTPYKTHBHIA OCHOBI, sIKi JJOTTOBHIOFOTHCSI 3MiH-
HUMH KOMOIHAIISIMH JPYTOPSITHUX TIPEIMETIB OJIATY.
BcraHoBneHo, 1110 pakTHYHa KUTBKICTh PO3POOICHHX
MOJIeTIeH ONITY CTAaHOBHUTH YETBEPTY YACTHUHY Bif
MIPEJCTAaBICHAX HA MOiyMi i JIMIIe BOChMAa YaCTHHA
BUPOOIB — y €TMHOMY BapiaHTi KOJIbOPY 1 hakTypH.

VY xonekuii ready-to-wear SS 18 nusaiinepa
Dries Van Noten OMTHU3bK0 TPETHHH MOJIEICH BUTOTOB-
JISIFOTHCSL B KIJIBKOX €K3eMILISIpax 3 Pi3HUX TKaHHH, &
OKpeMi ITpeIMEeTH OsTy KouekIii ready-to-wear FW
17/18 MOBTOPIOIOTHCS MIICTB-CiM pa3iB y pi3HUX 00-
pa3ax B KOMOIHaIIi1 3 IHITMMH MOZCIISIMH, (DOPMYIOUH
pi3Hi komrutekTH oaAary. bpenn Balenciaga B kosekiii
ready-to-wear SS 18, Harpukiax, He KOMOiIHYE€ ITpea-
METH OJATY B PI3HUX IMOEJHAHHSX, @ MPEICTABISE
TOTOBI KOMIUIEKTH B Pi3Hi{ KoJipHii rami. OJH KoM-
IUICKT OIATY MOJKE OyTH MPEACTABICHUH Y YJOTHPHOX
KOJIbOPOBUX BapiaHTax.

Y pesyabpTaTi JOCHIJKCHHS KOJCKIIIH
ready-to-wear C€30HIB BECHa—IIITO CBITOBUX JH3aii-
HEpiB CTAaTUCTUYHUMH METO/IaMH, BUSIBJICHO PO3IIO-
JIT aCOPTUMEHTHHX PSI/IIB )KIHOUOTO OJIATY 3aJI€KHO
BiJl C€30HY Ta THITY CIIO)KHBAdiB OJATY, Ha SKHUX
OpieHTY€eThCS OpeH . Bu3HaueHO KaTeropii acopTu-
MEHTHUX PSJiB KOJEKI[l: Ce30HHUN, HECC30HHHM
OJISIT, TPCHIOBHH, TEMaTHYHUH Ta Oa30BHUIL, a TAKOK

X PO3MOMLN y KOJEKITisIX. YCTaHOBJICHO, IO CIIiBBi-
HOIICHHS BUJIIB OJISATY B KOJICKI[ISIX HE € OCTIHHOIO
BEJIMYMHOIO 1 3aJIEXKHUTH BiJ] 0ararbox (axkTopis.

OTxe, IpH po3po0ITi KOJEKIIiH OIATY 3aJICKHO
BiJl 00paHOi MapKeTHHTOBOI CTpaTerii 10 acopTH-
MEHTY HEOOXIJHO BKIFOUATH sIK 0a30Bi pedi, M0 ixX
CIIOXHBa4i KYITYIOTb IIPOTSATOM KO)KHOT'O CE30HY, TaK 1
SICKpPaBi KOHTPACTHI MOJIEITi, KOTPI TaI0Th MOXKJIUBICTh
3aBEPIINTH KOMITO3HIIiI0 00pa3iB Ta 3pOOUTH aKIIEHT
Ha J1aHii kojiekii. @opMyBaHHS KOJEKIIii HEOOXiTHO
MPOBOJIUTH BiJIIIOBIIHO JIO IIIJIbOBOI TPYITH CIIOXKH-
BayiB, CETMEHTYIOUH iX 3a IpyIramy, 0 TaKoX BH-
KOHYIOTB 110 BITHOILICHHIO JI0 aCOPTUMEHTY KOJIEKIIii.

BucHoBKH 3 1aHOT0 T0CTiZKeHHSs1. PO3TIIsiHY-
TO PI3HOBUAY KOJICKIIH OZISATY, BU3HAYEHO IPHHIUITI
TU3aiH-TIPOSKTYBaHHSA 1 cTparerii popMyBaHHS pa-
[IOHAJIPHOTO aCOPTUMEHTY KOJIeKIIi# ready-to-wear.
OnTUMaNBHINIOK OpraHi3ali€ero CTPyKTYPH KOJIEKIii
€ 11 pO3IOIiT Ha BHYTPIIIHI KAIICYIH, IO Ja€ MOX-
JUBICTh 30UIBIIUTH aCOPTHMEHT OJsry. Bemuke
pO3MaiTTs BUPOOIB 3a0€3MeUyEThCS MOJAaHHAM KOH-
CTPYKTUBHHUX MOJIEJICH Y KIIBKOX BapiaHTaX KOJILOPIB
1 axTyp 3aJeKHO BiJI 3arabHOI KIIBKOCTI BUPOOIB
Ta MOJHUX TEHACHIIA. YCTaHOBJIEHO, 10 €IUHOTO
ANTOpUTMY JUT (pOPMYBaHHS PAL[iOHAIBHOTO acop-
TUMEHTY KOJIEKIIH OJSIry ChOrojiHi He icHye. Jlist
HIiATPUMKH aKTyabHOCTI OpeH/1a HeoOX1/1HO Bpaxo-
BYBaTH IMKJIIYHICTh MOJIM, CBOEYACHO a/IallTyBaTUCA
JI0 HOBUX BUMOT (helrH-iHaycTpii B HIOMY 1 J10
BUMOT CIIO)KMBauiB 30KpeMa. YpaxyBaHH:I BCiX Iepe-
JiYeHuX (PaKTOPiB MACTh MOXKIHUBICTh BH3HAYCHHS
OIITUMAJIBHOTO YHCIIa MOJICJIEH PI3HOTO ACOPTUMEHTY
B KoJekmisx ready-to-wear. AJITOpUTM CTBOPEHHS
KOJIEKII OITY Ma€ MepervsiiaTues 3aJeKHO Bix
CC30HY, HAIPSIMIB MO 1 TOTPEO CIOKKUBAYIB.

IlepcnekTHBOIO MOJANBIINX JOCHIIKEHb €
BU3HAYCHHSI OCHOBHHX 3aKOHOMIpHOCTEH (hopMyBaH-
HSl aCOPTHMEHTY KOJICKI[Ii MOJHOTO O[Sy Ta HOTo
po3noziny Ha (GPyHKIIOHAIEHI KAIICy/ M BiIIOBITHO JI0
CerMeHTallii CTIOKHUBaYiB, 0 Mae OyTH anpoOOBaHO
Ha TPHKJIAIl TEOPETUYHOI I MPAKTHYHOI PO3POOKH
CXeM aCOpPTUMEHTHHUX PSIIiB KOJISKIIH 13 ypaxyBaH-
HSIM 3aJIaHUX THITIB CTIOKABAYiB.
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