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Annotation: the paper presents the results of the research of a 
photographic market of Ukraine in order to determine its structure, state and 
trends of development. On the basis of the analysis of a collected actual material 
about participants of the photo market, a classification of types of their activities 
is given, a geographical location of development centers of photo art is 
established, modern trends of improvement of photographic services are 
determined. The proposed classification of directions and forms of activities of 
photo market’s participants makes it possible to organize its effective 
monitoring, as well as to implement in the educational process and 
entrepreneurial activities actual information about the needs and possibilities of 
the photo market in Ukraine.

Key words: photography, design, photo design, photo art, market 
analysis.
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